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CGREEN GARAGE

The American Horticultural Society re-
cently launched an innovative program
called the Green Garage® to spread the
word about garden products, supplies,
techniques, and practices that are safe,
smart, and environmentally friendly. Each
upcoming issue of this magazine will cover
a gardening topic showcasing current re-
search, pertinent new products, and effi-
cient strategies that reflect the earth friendly
philosophy that was essential to the
SMARTGARDEN™ program begun by the
American Horticultural Society in 2000. 

With the help of several sponsors, the
AHS has created a traveling Green
Garage® exhibit that will be unveiled at
the Philadelphia Flower Show this spring
(see article on page 8).

The prototype Green Garage® can be
viewed at the AHS’s River Farm head-
quarters, where it has been set up for the
past year. The garage is located beside the
main visitor walkway, adjacent to the
Garden Shop. Be sure to stop by the
garage if you are at River Farm for any of
the many events scheduled this year.

IDENTIFYING GREENER ALTERNATIVES
The aim of the Green Garage® is to en-
courage gardeners to take a look at their cur-
rent practices, to give themselves a pat on
the back for the good things they are already
doing, and to consider alternatives that will
help them enjoy their favorite hobby while
working in harmony with nature. Studies
at agricultural research stations and univer-
sities across the country have demonstrated
that many new gardening products are both
effective and environmentally friendly.
Some traditional tools and techniques have

been improved, making them more effi-
cient or easier to use. The new Green
Garage® initiative will help you identify
products and strategies that are appropriate
for your gardening needs and suggest ways
to integrate them into your gardening rou-
tine. Here are several goals of the program.

n Familiarize gardeners with available tools,
equipment, and products that address spe-
cific gardening needs and understand the
range of tasks to which each can be applied.
n Help gardeners identify the best tool for
each job, the one that is the most efficient
and effective and has the least negative en-
vironmental impact. For example, gar-
deners should consider using hand tools
rather than power tools when the size or
scope of a job is appropriate. (Remember

that one of the health benefits of garden-
ing is physical activity.)
n Identify products and techniques that
accomplish your goals without harming
the environment. Example: killing weeds
by solarizing soil rather than using chem-
ical herbicides.
n Address the maintenance and repairs for
tools and equipment as well as storage so-
lutions that may extend their usable life
span and assure their efficient operation.
n Provide information regarding safe storage
of fertilizer and pesticide products, and ad-
vice on the safest way to dispose of unused
chemicals or other hazardous materials.
n Offer strategies for keeping tools, equip-
ment, seeds, soil, etc. organized and easy to
locate when you need them, and how to in-
crease the efficiency of your work area.

AMERICAN GARDENERS make choices every day. Whether selecting equipment and tools,
deliberating over cultural practices, or choosing plants, we are routinely afforded opportunities to

make decisions that will lead us down an “earth friendly” path to a beautiful garden. Over the last decade,
as awareness of the value of sustainable landscaping has increased, manufacturers of garden products have
responded by focusing on development of more environmentally responsible supplies and tools.

by Rita Pelczar

Welcome to the Green Garage®

The Green Garage display at River Farm features earth-friendly tools and products.

 



n Develop a methodology for pesticide use
to include first identifying the pest or dis-
ease and assessing its potential for dam-
age. If the decision is made to use a pesti-
cide, select the least toxic option and apply
it safely, according to directions.
n Promote recycling whenever possible.
Consider composting, mulching with
grass clippings or
chopped leaves, and
other practices that re-
duce waste or material
that is sent to the land-
fill while accomplishing
your gardening goals.
n Advise gardeners
about personal safety in
the garden: use of pro-
tective gear, gloves, sun-
screen, insect repellent,
etc.
n Provide resources to
help gardeners select
the plants most appro-
priate for their local cli-
mate and soil type. Se-
lecting the right plants helps to reduce the
need for supplemental water as well as
synthetic fertilizers and pesticides.

DEFINING THE “GARAGE”
Wait a minute, you say, what if I don’t
have a garage? Not a problem. Remember
this is as much a concept as a location.
Your “green garage” may actually be a gar-
den shed, a barn, a cabinet, or simply a
shelf in your apartment. Think of the
place you consider your gardening head-

quarters—where you store your garden-
ing tools and supplies.

As you look around your storage area,
assess how well your supplies meet the
needs of your gardening chores and how
well they ensure your safety while doing
them. At the same time, consider how use
of these products reflects your attitude to-

ward the environment. 
As part of the pro-

gram, you can take a
simple self-assessment
quiz (see box, left) to
help you determine how
earth-friendly your cur-
rent garage is. Picture
your gardening head-
quarters and see how
many “green” choices
you can identify.

The Green Garage®

is both a philosophy
and a place. It’s where
we begin our gardening
tasks, lining up the
tools, products, and at-

titude that we will use to accomplish our
goals. The choices we make reflect our
awareness of the world around us. To
someone who plans to work from a green
garage, each choice will be weighed against
its environmental impact. Like the physi-
cians’ Hippocratic Oath, the first and most
important rule one should follow is to “do
no harm”—to the environment. m

Rita Pelczar is a contributing editor for The
American Gardener.A
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The Green Garage® will help gardeners make informed choices about the products they use.

How Green is Your
Garage?
Take a moment to log onto the
AHS website and take the
Green Garage® Self Assess-
ment Quiz. Some of the ques-
tions may suggest simple ways
you can increase your garden-
ing efficiency while decreasing
negative environmental impact.
Just go to www.ahs.org and
click on the link for this maga-
zine issue. Select the Green
Garage® quiz from the table of
contents.

� n (8M33U) AHS Checks . . . . . . . . . . . . . . . . . . . . $ ___________________
� $14.95 (150 Singles) � $16.95 (150 Duplicates)

� Check Custom Lettering . . . . . . . . . . add $2.50 $ ___________________
� Cursive � Modern � Olde English

� (8M33C) Cotton Checkbook Cover . . add $11.95 $ ___________________
� (8ML33) 240 Address Labels . . . . . . add $9.95 $ ___________________
� Label Custom Lettering . . . . . . . . . . add $2.50 $ ___________________

� Cursive � Modern � Olde English
Shipping & Handling . . . . . . . . add $1.95 per item $ ___________________
Rush Delivery . . . . . . . . . . . . add $4.95 per item $ ___________________

EZShield Check Fraud Protection ProgramSM:
add $1.00 for EACH box of checks you order . . . . $ ___________________

SUBTOTAL $ ___________________

Sales Tax only AR (7.5%); MD (5%) . . . . . . . . . . . . . . $ ___________________

TOTAL $ ___________________
IMPORTANT! Include the following with this order form:
� Voided check or reorder form with changes indicated.

� Deposit ticket from the same account.

� Three lines of personalization for address labels. (Max. 32 letters/spaces per line.)

� Payment choice:
� Check made payable to Message!Products®

� Charge to:  � Visa® � MasterCard®

Acct#_ _________________ __ __________ ___________ Exp. Date _ __/_ __

Sig. ________________________________________________________

� Automatically debit my checking account (for Auto Debit option, orders must include checks)
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8MG078

Name
Address
E-mail
Phone ( )

Check Start #_______ (If no start number is given, #1001 will be used.)

Cultivate Your Checkbook
Now you can support the

American Horticultural Society 
with every check you write.

Order Form

Now you can support the
American Horticultural Society 
with every check you write.

• 10% from each purchase goes directly to AHS.
• Our checks meet all U.S. bank standards 

and are guaranteed to work with your bank.
• 100% Satisfaction Guaranteed.

American Horticultural Society Checks

AHS Address Labels

AHS Cotton Checkbook Cover

EZShield Check Fraud Protection ProgramSM (Pat. Pend.):
Guard your checks from unauthorized use of up to $25,000
for only $1.00 per box. Underwritten by Lloyd’s of London.  
See Order Form. To learn more, visit www.ezshield.org.

Confidential. For shipment verification.

CHRIS B. WALKER
123 FOREST LANE

ANYWHERE, USA 54321

FREEShipping &Handling

FREE

OFFER CODE:

MAIL COMPLETE ORDER TO:
Message!Products® • PO Box 700 • Edgewood, MD  21040-0700

Order Online! www.messageproducts.com or call toll free 1-800-243-2565
To redeem this offer, use OFFER CODE 8MG078 during online checkout.

Allow 2-3 weeks for regular delivery. Alaska and Hawaii delivery may take longer. Items shipped separately.
Offer expires 12/31/06.


